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We went to get trend of the

world

to London and Paris for 9 days!
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I'll be inspired by the world!

We
support

F brand.
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We’re going to aim

higher with each step!
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We worked in

Gil‘]S AWOI‘d in April, 2015.
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We're going to go to
Mongolia for growth!
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We have debuted
as stylists!!
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1. New Otani Hakata
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My Hobby, My Special skill
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